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Here is an Information Paper on organizational seals and emblems.

1.   18 USC 506(a) states:

Sec. 506.  Seals of departments or agencies

(a)  Whoever--

(1)  falsely makes, forges, counterfeits, mutilates, or alters the seal of any department or agency of the United States, or any facsimile thereof;

(2)  knowingly uses, affixes, or impresses any such fraudulently made, forged, counterfeited, mutilated, or altered seal or facsimile thereof to or upon any certificate, instrument, commission, document, or paper of any description; or

(3)  with fraudulent intent, possesses, sells, offers for sale, furnishes, offers to furnish, gives away, offers to give away, transports, offers to transport, imports, or offers to import any such seal or facsimile thereof, knowing the same to have been so falsely made, forged, counterfeited, mutilated, or altered,

shall be fined under this title, or imprisoned not more than 5 years, or both. 

2.   The DefenseLINK website has a webpage entitled "Use of the DoD Seal and Military Service Seals."  It is available at:

http://www.defenselink.mil/faq/pis/sealuse.html

3.   Air Force Instruction (AFI) 84-105, Organizational Lineage, Honors and Heraldry, 28 Oct 02, paragraph 3.5., states:

3.5.  Use and Control of Organizational Emblems.  An organization has exclusive use of its approved heraldic emblem.

3.5.1.  The organization’s commander controls the use of its emblem.  Non-Air Force individuals and organizations may use the symbol only with the commander’s permission.

3.5.2.  Pertinent AFIs and the organization’s commander determine proper use of the officially approved emblem.

3.5.3.  When an organization inactivates, it sends samples of patches and decals as well as guidons and flags to the United States Air Force Museum, Bldg 489, 1100 Spaatz Street, Wright-Patterson AFB, OH 45433-7102.  Refer to AFI 84-103, Museum System, for guidance.
4.   Air Force Manual (AFM) 33-326, Preparing Official Communications, 1 Nov 99, Attachment 2, is entitled "Department of the Air Force Seal."  Paragraph A2.3. in Attachment 2 reads as follows:

A2.3.  Use of the Seal.  The seal is permitted only as outlined in this attachment.  Falsely making, forging, counterfeiting, mutilating, or altering the seal, or knowingly using or possessing with fraudulent intent is punishable by law (Title 18 U.S.C. 506, Crimes and Criminal Procedure).  Display of the seal is allowed in certain instances.  Commanders make sure the display is in good taste and appropriate to the occasion.

A2.3.1.  Authorized Users.  Commanders of major commands (MAJCOM), field operating agencies (FOA), direct reporting units (DRU), Air Force missions, military assistance advisory groups, air attaches, professors of aerospace studies, and Air Force general officers may use the Air Force seal in the performance of their official duties.  Museums may use the seal when specifically authorized by AFHRA.

A2.3.2.  Authorized Uses.  You may use the seal or any part of it--in black and white, color monochrome reproduction, pictorial, or sculptured relief--as follows:

A2.3.2.1.  On printing issued at departmental level for general Air Force use.

A2.3.2.2.  In official Air Force films, videotapes, or television programs.

A2.3.2.3.  On programs, certificates, diplomas, invitations, and greetings of an official nature.

A2.3.2.4.  On memorials or monuments erected or approved by the Department of the Air Force.

A2.3.2.5.  With any official Air Force exhibit.

A2.3.2.6.  On wall plaques at Air Force facilities with the approval of the appropriate commander or agency chief.

A2.3.3.  Unauthorized Uses.  The seal will not be used in any way which implies Air Force use or endorsement of an item.  For example:

A2.3.3.1.  Air Force property and equipment for identification.

A2.3.3.2.  Souvenir or novelty items.

A2.3.3.3.  Printed matter copied or collected by an Air Force activity, except as shown in paragraph A2.3.2.

A2.3.3.4.  Toys or commercial gifts and premiums.

A2.3.3.5.  Stationery as a letterhead design.

A2.3.3.6.  Menus, matchbook covers, sugar envelopes, calendars, and similar items.

A2.3.3.7.  Military or civilian clothing.

A2.3.3.8.  Membership cards of military or quasi-military clubs, and societies.

A2.3.3.9.  Athletic clothing and equipment.

A2.3.3.10.  Any article which may discredit the seal or reflect unfavorably on the Department of the Air Force.

A2.3.3.11.  Commercial or private printed matter.

5.   The October 2001 HQ USAF General Law Division (HQ USAF/JAG) Ethics Update pamphlet contains the following information.

The Official Seal and Emblems:  The official seal of the Department of the Air Force is protected by 18 U.S.C. 506 and AF Manual 33-326, Preparing Official Communications, 1 Nov 99, Atch 2.  SAF/AA is the custodian of the Air Force seal and is solely responsible for approving its use on official departmental documents and records.  The Air Force Historical Research Agency (AFHRA) is responsible for approving facsimiles of the seal, including requests from industry for use of parts of the seal.  AFM 33-326, Atch 2, para. A2.3. lists the authorized and unauthorized uses of the Air Force seal. (See Atch 21). 

Commanders of units that are still active control the use of the unit emblem.  Non-Air Force personnel and organizations may only use the unit’s symbol with the commander’s permission.  AFI 84-105, Organizational Lineage, Honors and Heraldry, para. 3.4.

The Air Force Historical Research Agency (AFHRA) is the office that approves requests from private industry or other groups to use facsimiles of the Air Force seal, the coat of arms, the crest, and unit emblems from inactive units.  Requests for the use of these items should be sent to AFHRA/RSO....  For further information on the use of Air Force heraldry, see AFI 84-105, Organizational Lineage, Honors, and Heraldry and the AFHRA Web Site, (http://www.au.af.mil/au/afhra/).

Finally, people and commercial enterprises are constantly devising new ways to trade upon a real or fictitious Air Force connection.  An ethics counselor must exercise good judgment and common sense in this area.  For example, see: 

* A private company proposes to use the Air Force Recruiting Service’s "AIM HIGH" logo during air shows.  OpJAGAF 1996/130, Use of AIM HIGH Logo by Civilian Aircraft at USAF Shows, 14 Aug 96. 

* A private company proposes to market "Air Force 50th Anniversary wine" using an official Air Force logo.  OpJAGAF 1997/96, 50th Anniversary Commemorative Wine, 29 Jul 1997.
* The Thunderbirds Alumni Association seeks to have the Air Force secure the Thunderbird logo and give control of the logo to them.  OpJAGAF 1999/14, Use of Thunderbird Logo by Private Organization, 1 Mar 99. 
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